
Concept Maps 2: You will then need to create a concept map 
with the following information:

Subject

Audience

Message

Context

Form

Techniques

Brief Description 
of Ad 

(Include design!)

How do 
these all 

combine to 
make the ad 

effective?

Scotiabank Hockey for All 

Get That Lotto 649 Feeling

Metrolinx “Like a messy bedroom”

Ikea, The Cristiano Bottle 

Seneca College “Now Is Your Time”

Heinz “Draw Ketchup”

Penguin Books “Novel Tweets” 

Nissan “Wonderful Humans”

1) In pairs, choose ONE of 
the following ads:

https://www.youtube.com/watch?v=s6NOwKg7VjQ
https://marketingawards.strategyonline.ca/winners/winner/2020/?e=97972&u=Advertising%20II&n=Get+that+Lotto+649+feeling+
https://www.youtube.com/watch?v=KQE_aPXPV5U
https://marketingawards.strategyonline.ca/winners/winner/2022/?e=133420&u=Advertising&n=The+Cristiano+Bottle
https://pbs.twimg.com/media/E4S8FzrWEAI3wPD.jpg
https://theadcc.ca/archive/draw-ketchup_2022_silver_advertising-billboard-campaign
https://theadcc.ca/archive/novel-tweets_2022_bronze_advertising
https://theadcc.ca/archive/nissan-wonderful-humans_2022_silver_radio-campaign

