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IS IT AN AD?

https://marketingawards.strategyonline.ca/winners/winner/2022/?e=134011&u=Advertising&n=Aisles+of+Glory%3a+Legends+of+the+Haul


Anything that promotes a 
message about a subject to a 
certain audience. 

With all our technological 
advancements, 
advertisements are taking 
new forms all the time.   

So what IS 
an ad?
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How are Ads Changing?

http://www.youtube.com/watch?v=Pq4hiF9K6tI
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What are they made of?
What they want 
to say about the 
subject

What it’s 
about 

Who they want 
to see the ad

Message

Audience

Subject

Service Product
Brand, 
object, 
etc

Comm.Resource, 
assistance, 
etc

Statement, 
opinion, etc. 
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Practice Examples
Tim Hortons

Subject

You should buy 
Tim Hortons 

products

Message

Younger people, 
teenagers, 
Canadians

Audience



Practice Examples

Prose Shampoo

Subject

Your current 
shampoo is bad 

for your hair 

Message

People who use 
social media, 

people with long 
hair, probably 

women

Audience



Practice Examples

NDP Party

Subject

Vote for the NDP 
& Jagmeet Singh 

Message

People who use 
social media, 

people who can 
vote, younger 

people

Audience

https://www.tiktok.com/@gurratan/video/6997195588735454469?lang=en


Practice Examples

A&W Beyond 
Meat Nuggets

Subject

You should buy 
Tim Hortons 

products

Message

People who 
don’t eat meat, 

people who 
eat fast food

Audience

http://www.youtube.com/watch?v=ccR9WR4l7Bg
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Grab your phone 
or a chromebook

Digital Scavenger Hunt

Get your device Start scrolling Build that cube

1 2 3 4

Start finding the 
advertisements 
in the scavenger 

hunt list!

Fill in the subject, 
audience, and 

message on the 
organizer 

Get in small 
groups (max 3 

people)

Pair up!


